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Catch up quick

Axios X UnitedHealth Group in 2021
The challenge:

2021 has been a pivotal year in the world of healthcare. With the change
in administration and production of the COVID-19 vaccine, the
healthcare system’s exponential developments have highlighted the
progress and research of recent decades, but also illuminated revisions
needed to support the healthcare needs of underserved communities.

The solution:

UHG’s strategic campaign included messaging in key newsletters and
events promoted to Axios’ core policy maker and influencer audience.
Connecting compelling creative tactics with newsworthy health care
conversations elevated UHG as a leading innovator for the future of
health.
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Recommendations at a glance

Newsletters —vents Studio

Reach elite, influential Elevate executive visibility with Communicate complex
audiences directly in their virtual and in-person thoughts and ideas in Smart
Inboxes with custom, native conversations to an engaged Brevity with content tailored to
content. audiences. target audiences.

NXIOS

Axios AM/PM “ITALS
o “GHECK '+ 'UP”

by
UNITEDHEALTH GRI

= Good morning!

@ With a late-night agreement on the

last major obstacle (involving Fed
powers) to a $900 billion COVID relief
package, both parties tell me Congress

will get a last-minute deal.




Newsletters

NXIOS



AXxI0S Newsletter
Sponsorships

Reach audiences directly in their inbox

AXxios newsletters have proven to be an effective tactic in
helping UHG reach influential policymaker and health care
audiences.

AXxios newsletter sponsorships includes:

100% SOV of the newsletter for that week.
Sponsor mention at the top of the newsletter.

2X short-form native ‘Smart Posts’ nestled between
the most important news of the day.

Axios Brand Journalism team support in producing
Smart Brevity™ copy and strategic creative
recommendations.

Custom reporting and performance analysis.

Go deeper:

Check out Deloitte’s sponsorship of Login and Future.
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A MESSAGE FROM DELOITTE

What CEOs can do to

help kickstart recovery

There’s one thing senior executives can

a—

do right now to get companies on a path to

recovery.

What it is: A mindset shift. -

A new report from Deloitte details how
CEOs and other leaders can shift from only
responding to crisis to helping companies

reinvent themselves. How to begin.

\_ /

Sponsor name

Headline

16x9 Image or GIF

The big picture

Why it matters

Go deeper

NXIOS


https://www.axios.com/case-studies/deloitte

Axi0s AM

By Mike Allen

The big picture: Mike Allen’s AM morning newsletter
distills the top news and trends across politics, policy,
business, and media for an audience of industry
Insiders. Alignment offers UHG the ability to reach
AXI0S’ most premium audience at scale.

The detalls

550K 44% Mon-Sun

Subscribers Open Rate Cadence

The audience: Policy makers, media insiders, regulators,
and Beltway influencers.

43% 60%
Director Level + Net worth $220K+

/ 1:37 al 7 @\

AM/PM
by Mike Allen \ .

Axios AM

Mike Allen
7h

¥ Happy Wednesday! Smart Brevity™ count:
1,087 words ... 4 minutes.

t# Please join Ben Geman and Hope King today
at12:30 p.m. ET for an Axios Virtual Event, "The
Future of Greening," with the White House's
Melanie Nakagawa, NSC senior director for
climate and energy; and Christiana Figueres,
former executive secretary of the UN
Framework Convention on Climate Change. Sign
up here.

a Mike Allen

1big thing: Air havoc as

( 1:37 ul ?@\

< AM/PM

a Mike Allen

1big thing: Air havoc as
passengers return

lllustration: Aida Amer/Axios

Facing a post-pandemic surge of leisure
travelers, airlines are adding layovers, changing
routes and even switching planes at the last
minute, Axios transportation correspondent
Joann Muller writes.

Two realities are causing the craziness:

1. Business travel remains practically non-
existent. So airlines are reconfiguring

N  E—— J
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https://twitter.com/mikeallen
https://www.axios.com/signup/am-pm

Axi0s PM

By Mike Allen

The big picture: Mike Allen’s PM afternoon newsletter
distills the top news and trends across politics, policy,
business, and media for an audience of industry
Insiders.

The details
490K 44% Mon-Fri
Subscribers Open Rate Cadence

The audience: Policy makers, media insiders, regulators,
and Beltway influencers.

43% 59%
Director Level + Net worth $220K+

/ 5:03 .. ?@\
<
AM/PM ‘
by Mike Allen \
Axios PM
Mike Allen

34m

Good afternoon: Today's PM — edited by Justin
Green — is 495 words, a 2-minute read.

@ Mike Allen

1big thing: You can run
without a mask

COVID-19

Walk, run, or bike
outdoors with @ @
members of your = —

( 5:24 o ?@\
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a Mike Allen Apr 26 s
NIOS Open in app
Axios PM

In 2021, UHG’s best performing PM
creative featured content aligned with
a growing health workforce.

By Mike Allen - Apr 26, 2021

Today's PM — edited by Justin Green — is

476 words, a 1.5-minute read.

@ Breaking: An attorney for the family of
Andrew Brown Jr., a Black man killed by
sheriff’s deputies in North Carolina, said the
victim had his hands on the wheel and was
shot in the back of the head. (AP)

1 big thing: Census shifts
House seats to Trump

states



https://twitter.com/mikeallen
https://www.axios.com/signup/am-pm

AXI0S Snheak Peek

By Hans Nichols and_Alayna
Treene

The big picture: Hans Nichols and Alayna Treene
write a weekly look ahead, sharing the pulse of Capitol
Hill, the latest political news, and the best scoops from
Jonathan Swan.

The details
167K 44% Sun-Thurs
Subscribers Open Rate Cadence

The audience: Policy makers, media insiders, regulators,
and Beltway influencers.

49% 62%
Director Level + Net worth $220K+

/ 5:05 all @\

<
Sneak Peek

by Alayna Treene, "
Hans Nichols & i
Kadia Goba

Axios Sneak Peek

Axios Sneak Peek
1d

Welcome back to Sneak. The president prepped
for his big speech, while the attorney general
targeted a second major police departmentin
two weeks.

<~ Situational awareness: The Republican-led

campaign to recall California Gov. Gavin
Newsom reached the number of signatures
needed to qualify for the ballot, state officials
announced.

Today's newsletter — edited by Glen Johnson —
is 579 words, a 2-minute read.

A Axios Sneak Peek

o J

In 2021, UHG’s best performing
Sneak Peek creative featured the
importance of growing the healthcare
workforce.

-~
<
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3. Biden's 100-day
numbers: Unemployment
claims

Weekly unemployment applications

Weeks ending Feb. 29, 2020 to il17,2021

Data: Department of Labor; Chart: Danielle Alberti/Axios

The pandemic-wracked job market
has continued to steadily heal since Biden
took office, helped along by mass
vaccinations that have rekindled an
economic reopening, Axios Closer author

Courtenay Brown writes in her Sneak debut.

The latest sign: New unemployment filings

— one proxy for layoffs — have hit J

Y PO
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https://www.axios.com/authors/hnichols/
https://www.axios.com/authors/atreene/
https://www.axios.com/authors/atreene/

Axlos Vitals

/ 1:31 al 5G @\ / 1:32 al 5G @'\
By Tina Reed s s vitals
Vitals A Tina Reed
by Tina Reed
4. Data du jour: Employer
testing
The big picture: Vitals decodes conversations on the Axios Vitals Employer plans for COVID-19 esting
politics and business of healthcare, and why they e Reed S S
matter for patients, providers, and other players. o
Good morning, Vitals readers. Today's Not decided [ E3
) newsletter is 745 words or a 3-minute read. More than weekly s
The detalls
Not decided
A TraRes S
77K 38% Mon-Fri
: 1 big thing: Omicron fuels the Not decided
Subscribers Open Rate Cadence case for COVID boosters Onste, o
Onsite swabs
Offsite [ RIS
Telehealth [ 28
The audience: Policy makers, media insiders, regulators, Data Wi Towers Watsor Chart: Axos Visual
1 Nearly 85% of employers plan to offer
an d Be Itway | nﬂ uencers. COVID-19 testing or test employees regularly
as they return to the workplace, including 80%
48% 64% =
Director Level + Net worth $220K+ N\ — /L — /)

In 2021, UHG’s best performing
Vitals creative featured content

aligned with health equity and social Mlos 9

determinants of health.


https://twitter.com/treedindc?lang=en

AM Deep Dive:
Healthcare Series

By Mike Allen

(U~

The big picture: An extension of Mike Allen’s AM,
Deep Dives are special-edition, Saturday send
newsletters that offer an in-depth analysis on timely
topics and iSsSues.

In a series of healthcare Deep Dives, UHG will reach
the Axios AM audience at their most-engaged,
aligning with timely, important topics in the healthcare
Industry.

The audience: AM subscribers — policy makers,
media insiders, regulators, and Beltway influencers.

The detalils

950K 66 % Sat

Subscribers Open Rate Cadence

K 2:45 ol F @N

< B O
@ Mike Allen Apr 17 “
) tome v
NXIOS
NIOS HARD TRUTHS

PRESENTED BY YOUTUBE

Axios AM Deep Dive:
Hard Truths

By Mike Allen - Apr 17, 2021

View in browser

Good afternoon and welcome to the sixth

in our Hard Truths Deep Dive series.

¢ This edition, examining systemic
racism in health care, is led by Sam
Baker, David Nather and Michele
Salcedo.

M Join Axios' Hope King and me on
Tuesday at 12:30 p.m. ET for a Hard Truths
virtual event, featuring the White House

senior adviser for COVID response, Andy

-
<

\ Slavitt; White House senior policy adviser j

In 2021, UHG’s best performing
Deep Dive creative featured data
statistics, bright imagery, and content
alignment with prescription pricing.

2:45 w 7 [if\

lllustration: Aida Amer/Axios. Photos: H. Armstrong
Roberts (ClassicStock), Universal History Archive
(Universal Images Group), Archive Photos/Getty Images

Europeans arrive in North America, bringing

peoples throughout the continent.
1845
James Marion Sims, the "father of modern
gynecology," experiments on enslaved
African American women without

esthesia, believing that Black people did

864
b Lee Crumpler becomes the first
Bl man to earn a medical degree,
I g for formerly enslaved people i
Richmond, V:

Susan La Flesche Picotte becomes the first
Native American to earn a medical degree,

establishing the first modern hospital on j
ation in Walthill. Neb.

NXIOS 10


https://twitter.com/mikeallen

AM Deep Dive: Healthcare Series

Deep Dive Topics

The State of Cancer (H1 2021) Doctors (H1 2021)

Elder Care (H2 2021)

This deep dive will explore the latest This deep dive will explore which
survival stats, what are the most deadly physician specialties are in shortest
cancers, the cost, etc. We may also supply. Where are they practicing

look at why breast cancer is going to more? How is medical school

get beat out by colon cancer and changing, if at all? How burned out are
pancreatic cancer as the leading cause doctors post-pandemic? Is tech/Al

of cancer deaths, and a look at the really coming for them, or just making
most promising classes of drug their jobs more difficult in some
development against cancer. aspects”?

Priorities and attitudes of adults with
older parents and older people
themselves have drastically changed.
There’s been a preference for home
care for a while, but it’s likely to grow
after the pandemic.

NXIOS 11



AXIOS Sclence I

By Alison Snyder -

The big picture: Science delivers information about
INnNovations In Science across neuroscience, space, and
artificial intelligence to reach curious and influential readers.

The detalls

97K 41% Thurs

Subscribers Open Rate Cadence

The audience: Policy makers, academics, engineers, and
Beltway influencers.

47 % 65%
Director Level + Net worth $220K+

K 1:33 all 56 @\
<

Science /
by Alison Snyder [\

Axios Science

Alison Snyder

2w

Thanks for reading Axios Science. This week's
newsletter is 1,578 words, about a 6-minute
read.

* We'll be off next week for Thanksgiving
and back in your inbox on Dec. 2.

» Send your feedback and ideas to me at
alison@axios.com.

» Did someone forward this to you? Sign up
here.

9 Alison Snyder

1big thing: Archaeologists

Al ek Al it b

K 1:34 al 5G @\
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< Science

@ Alison Snyder

3. Catch up quick on
COVID-19

Change in COVID-19 per 100k
people in the last two weeks

Nov. 3 to Nov. 16, 2021

Change in average number of cases per 100,000 people

-20 -10 +0 +10 +20
— Minnesota ME
Alaska +33
w

wa D) [T ND NY mn

OR UT WY SD IA mﬂ NJ CT

CA NV CO NE m WV VA MD DE
m MO KY TN SC NC DC

HI OK LA AR MS AL GA

X FL

Data: N.Y. Times; Cartogram: Kavya Beheraj/ Axios

"Coronavirus cases are rising, nationally and
in most states — an ominous trend heading
into the week of Thanksgiving," per Axios'
Caitlin Owens and Kavya Beheraj.

- — J
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https://twitter.com/alisonmsnyder?lang=en

AXxI0s Closer

By Courtenay Brown

The big picture: Catch up on the day's biggest
business stories and look ahead to important trends,
by business reporter Courtenay Brown.

The detalls

Mon-Fri

Cadence

377K 22%

Subscribers Open Rate

The audience: Finance professionals, startup executives
and entrepreneurs, Fortune 500 leaders, DC influencers,
and regulators.

46% 61%
Director Level + Net worth $220K+

/ 5:05 wl = @\
<
Closer
by Courtenay i x
Brown o

N

Axios Closer

Courtenay Brown
1d

Welcome back.

£} The dashboard: The S&P 500 closed up 0.2%.

 Biggest gainer? Elevator maker Otis
Worldwide (+7%) after a better-than-
expected earnings report.

* Biggest decliner? Crafting site Etsy (-4%).

An analyst said the company's pandemic-
era boost will be hard to follow.

Today's newsletter is 708 words, ora 2 1/2-
minute read.

m Courtenay Brown

( 5:23 al T @\

K industry's executive ranks. J

1 big thing: Crypto's
revolving door

lllustration: Annelise Capossela/Axios

Some of cryptocurrency’s most
prominent rule-makers are increasingly
taking executive gigs at industry upstarts.

Call it the cryptocurrency revolving door.

Why it matters: A longtime phenomenon
for other sectors is picking up pace in the
crypto sphere — which is maturing, trying to
find its mainstream footing and desperate

for regulatory clarity.

Former D.C. insiders for years joined the

NXIOS 13


https://twitter.com/Courtenay_Brown?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor

T h e h | d d e n R O I Trends in high-performing branded content

Breaking new

AXxios provides hands-on creative support to all _ _
information

advertising partners.

Our in-house Brand Journalism team uses Smart
Brevity™ best practices to ensure sponsor messages
impart value and build trust with busy, influential
audiences.

What that looks like:

Orienting to the
Axios audience

Delivering
News you can use

(O~

1. Custom copy creation and review, including strategic
use of bolding and spacing, recommendations like
most impactful headlines, A/B testing and more.

2. Application of signature branded Axioms like:
o Theidea
o Key numbers
o Why it’'s important

3. Creative placement and rotation recommendations. Creating real value for an influential
audience at every branded touchpoint

NXIOS 14

4. Reporting and creative analysis.
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Future Axios Local newsletters: @ Albany e Baltimore @ Birmingham e Boise @ Boston e Cincinnati
e Cleveland e Detroit @ Grand Rapids e Greenville ® Harrisburg e Hartford @ Houston e Indianapolis
e Jacksonville @ Kansas City e Las Vegas e Lexington e Louisville @ Madison @ Miami @ Milwaukee

"
e Omaha e Orlando e Phoenix e Pittsburgh e Portland e Raleigh @ Richmond e Sacramento e Salt
Lake City @ San Antonio @ San Diego @ San Francisco e Seattle @ St. Louis

® Current newsletters: @ Atlanta @ Austin @ Charlotte @ Chicago @ Columbus e Dallas e D.C. @ Denver
@ Des Moines @ Nashville @ NW Arkansas e Philadelphia @ Tampa Bay e Twin Cities

Reach the city’s most engaged influencers L )

I

1 blg thlng Twin Cities

Local readers trust Axios to get them smarter, faster T T PhiladTeIphia,
; . : PA
about the city where they live. T Des Moines, chicago, IL T

1A T
e Monday-Friday morning newsletters cover the Penve; Colurius Washingior

most important stories of the day:. T

e Local web stories circulate on Axios.com, driving . R T Charlotte,
Axios T Nashville, NC

traffic from our local DMAs. DC. el N
Chelsea Cirruzzo, ﬁg NW

The results: S;‘i’;eeyﬁgﬂ’kms T Arkansas T
. Dallas, TX T Atlcir;:ca,
High participation from an excited audience. Local news movesto the

inbox

Austin, TX

e 30-38% open rates.
e 33X CTR performance * TampTa Bay

The bottom line: Local advertisers winbig. [ Zer—

A slew of new companies are launching
platforms for local newsletters, a shift that
could help finally bring the local news

Kﬁ = a */

MNXIOS LOCAL 16



Why Local

Radiate out influence .
AXIOS readers are...

Community Influencers 63%
Work to address a
Business leaders are in : , local issue f |
[ P . 70% Smart Professionals
growth mode — prioritizing buy or avoid HHE|5$012/8K+ )

talent and technology, while products/stores/brands

43%

for political or ethical,

grappling with a changing EEEEE C_Sﬁi%oard are director level +
work environment. P A -
25%
- . are innovators or
Local pre_sents the | Political Elite 089 carly adopters
opportunity to speak directly . Of Senate Offices
. subscrie
to employees and potential 34%

talent, while positioning as
thought leaders in other areas
like the future of healthcare 299

and healthcare tech. more likely to influence
policy decisions

more likely to work

for the federal govt. Business Execs

O
22%
have net worth of $1.2MM+

192%
more likely to be C-suite at
a medium sized company

MNIOSLOCAL 17
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AXxI0S Local

Pushing the boundaries of what it means to build trust through media

mastercard

Atlanta, GA
/10:04 k4 al T @\

{ D X Perdue to challeng... A\ \/

A MESSAGE FROM MASTERCARD

How do we help small
businesses grow and
thrive?

The holidays are here, and shoppers are

returning to small businesses across Atlanta.

Mastercard is empowering entrepreneurs
in Georgia with digital payment solutions, data
insights and tools to operate more efficiently,

grow, and thrive.

] 85 Gy ]

-

ROSE £30N8ATIN

Denver, CO

{ EA Beware of porch pir... /A \/

A MESSAGE FROM ROSE COMMUNITY FOUNDATION

How to simplify and
maximize your giving

With Rose Community Foundation, you can

enhance, streamline, and grow your

philanthropy with a charitable giving account.

The impact: It’s easy to make grants from your
fund at any time to nonprofits in Greater Denver

and across the country.

Get started.

Ty B A “

/8251 v al e @\

—

LEDGER

Bentonville, NWA

/8:30 7 o BGE @\

{ & Arkansas' own bou... A\ \/

A MESSAGE FROM LEDGER BENTONVILLE

Raising the bar for NW
Arkansas workplaces

-

\_

mb,“‘\.h“

R

sid

AR i

BT LI LH
1L Lokt 408

Ledger offers Class A real estate with true

flexibility for companies of all sizes.

‘What you need to know: Ledger makes it
possible to find a workplace in downtown
Bentonville with terms (and perks!) that work

for your business.

Even better? Early birds get a special offer. Find

out how.
] B A ]
4

JPMORGAN
CHASE & Co.

Columbus, Ohio

/6:38 5/ = @\

<D & Streak snapped A

A MESSAGE FROM JPMORGAN CHASE

The power of second
chance hiring

JPMorgan Chase helping people with criminal

backgrounds get back to work in Columbus.

“Breaking down barriers to employment helps
connect businesses with qualified workers and
strengthens our region,” said Corrine Burger,
Chief Control Officer, Columbus Location Leader
for JPMorgan Chase.”

[} B <& “
-

AARP

lowa

Des Moines, lowa

f8:29 7 o'l 5G @\

{ D “\ Des Moines' rager... A\ \/

A MESSAGE FROM AARP IOWA

AARP lowa is committed to

making elder abuse a crime
in 2022

Elder abuse is not a crime in Iowa, so there are

few ways to stop it.

‘What you need to know: Physical, sexual,
emotional abuse, and financial exploitation are
forms of elder abuse committed most often by

family, friends or other trusted persons.

It’s time to make it a crime. Learn more at AARP

Ty B & “

. 4

JPMORGAN
CHASE & Co.

Dallas, Texas

-

8:319 wil56e @\
(DO # Got boosted? A

A MESSAGE FROM JPMORGAN CHASE

Investing in local talent at
JPMorgan Chase Dallas
Tech Hub

JPMorgan Chase has more than 3,000

technologists in Dallas, including software
pros who specialize in areas like cybersecurity,

Al, data analytics and more.

The firm plans to hire 1,000 more

technology employees over the next two

years.

i B A “
N J
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AXxI0S Local

Zoom in on Axios DC

0/
%
Subscriber increase
since launch

55 %

Avg. Open Rate

19K

Total subscribers

1.4%

Avg. CTR

4 N

< W =
A MESSAGE FROM AMAZON

Amazon will bring beloved
native plants to its HQ2 in
Arlington

The design team for Amazon HQ2’s

PenPlace will deliver an inclusive green,
walkable, safe and enjoyable community
park for Arlingtonians, Amazon employees

and visitors.

More info: The design includes immersive
botanical experiences with sustainability

baked into every design detail.

o /

\_

e

B O &

A MESSAGE FROM AMAZON

Amazon is creating
affordable housing near
D.C.’s public transit

Amazon teamed up with Arlington

Metro to create 1,000 new affordable

housing units at their stations throughout

the region.

The idea: These units will give families
access to housing at Metrorail stations and
other transit sites, making amenities and

community resources more accessible.

/

MNXIOS LOCAL 19



AXxI0S Local

The detalls

AXxios Local newsletters provide a daily look at the most

significant and interesting stories affecting the city.

The audience: Local thought leaders, business owners

and smart professionals.

Axios Newsletter Open Rate Ad CTR

Local;

Local:
Local:
Local:
Local:
Local:
Local:
Local:
Local:
Local:
Local:
Local:
Local:
Local:

Atlanta
Austin
Charlotte
Chicago
Columbus
Dallas

DC

Denver
Des Moines
Nashville
NW Arkansas
Philadelphia
Tampa Bay
Twin Cities

20,445
22,835

107,229

41,935
25,776
15,391
24,001
89,107
39,555
22,700
37,676
37,676
75,126
87,426

39%
40%
47%
39%
33%
34%
56%
42%
41%
35%
39%
33%
42%
43%

0.22%
0.21%
0.37%
0.21%
0.17%
0.11%
1.05%
0.67%
1.50%
0.13%
1.48%
0.16%
0.50%
0.67%

( 9:29
<

Atlanta

by Emma Hurt, Kr
Dixon, and Thomg
Wheatley

Axios Atlant

A Kristal Dixon, B
Wheatley

Happy Thursday, At

‘Y. Today's weather

December. Sunny w

Situational awarene
clinging_ to the side

Austin

by Nicole Cobler &g
Asher Price

Axios Austirn

Asher Price & |\
2h

Happy Thursday. Ar{

®® Today's weather
could get nearly 80

have the masked dr

., Sounds like: "BIU

Today's newsletter i
read

A Emma Hurt, Kr
Wheatley

1big thing: A

run

N —

naturally)

Let's dive in.

Today's newsletter i
read.

A Nicole Cobler §

1big thing: V

Ancrlcat maa

N —

Chicago
by Monica Eng an
Kaufmann

Axios Chica

Monica Eng &
4h

Happy Thursday! Or|
Enrico Fermi create
reaction under the g
campus of the Univ

Today's weather
with a high of 54.

Today's newsletter i
read.

A MonicaEng &

1big thing: N
emerges

_ —

Dallas

by Michael Moone
Tasha Tsiaperas

Axios Dallag

Tasha Tsiapera
4h

Happy Thursday! Ev
something you can’

Today's weather
highs in the 70s.

J7 Sounds like: “If |

‘ Situational awar
the Omicron variant

traveler from South
vaccinated and has

Today's newsletter i
read.

A Michael Moong

- —

-

ol LTE @\

D.C.

A Paige Hopkins & Cuneyt Dil

1 big thing: #% Our top
transportation projects

Planned and ongoing DMV area
transportation projects

=== Planned and ongoing === Completed

Regional projects

ension | Purple Line | I-66 expansion

Maryland Beltway and |-270 expansion project

Washington

£, :
' -

Area of detail

City projects
16th Street D.C. bus lanes project

D.C. bike lanes: 20 by 22 project

o Union Station modernization
e Frederick Douglass Memorial Bridge project
e Potomac Yard Metrorail Station

Y 28 ¥ \
{ . i \
¥ 5 \
LE TN
> :
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Vitals “Check Up”

Vitals “Check Up” has built credibility over the summer as
THE health care news touch point among our health care
audience. Sponsors have the opportunity to align with this D REER S (ERELET SR OEE
“must watch” series, showing up as the brand associated
with Axios health care reporters’ coverage to a dedicated
subscriber base.

Go deeper: Building off the series success in 2021, AXi0S’

Health Care team will host this monthly series in 2022,
unpacking the latest health care news each month. VITAL

Newsworthy topics can include: “cHEcI(/\/JHU\/_UP”

UNITEDHEALTH GROUP"

e Mental health care
e Booster shots and vaccine science

e Quelling pandemic misinformation

e Telehealth and expanding health access
e Climate change and disease
e Public health and community care




Twitter Extension

The big picture:

Post-event Twitter promotion amplifies partner messaging
and event highlights to the Axios audience on Twitter.

The detalls

3X

Post-event video tweets with
logo and brand integration*

Sponsorship elements

450K

Clip views on Twitter

1X

Twitter Moment about
the event

2X

Branded interstitial tweets
in Moment

*Includes ‘View from the top’ clip, if applicable.

 9:46 9

& mobile.twitter.com

A conversation on the co...

AXi0s € @axios - Apr 30

. : "There's a difference between
working at home and working at home during a
pandemic."

Slack @ @SlackHQ - Apr 7 v

While the business of business as usual may be
continuing, there's nothing “usual” about it. Here's
a little of what we're seeing behind the scenes
from our customers.

st slack

The new work (from home) reality - Slack
» slackhg.com

& mobile.twitter.com

A conversation on the co...

The New Workplace: NXIOS
The COVID-19 Impact

@) Axios @ @axios

May 1, 2020
A conversation on the coronavirus'
impact on the workplace

What we learned from a virtual event on the impact of the
coronavirus on the workplace and leadership, featuring
CEO and CEO
. Presented by

Photo via @axios

Axios @ @axios - May 1 v
; CEO on not being tempted to

sell the company: "The economic outcome is going
to be good no matter what and better than j
needed to be ... but that's not as motivatin +/
seeing if you can accomplish something."
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‘View from the top’ Videos

To continue the conversation, Axios’ Smart Brevity Studio
will highlight an executive conversation with:

e Individual question clips from ‘View from the top’
Interview footage, stylized and dark posted to the Axios

audience on Twitter.

e Title cards and question graphics break up the video in
our signature Smart Brevity Style.

Go deeper: Axios will deliver the sponsor’s full, ‘View from
the top’ interview footage and individual question clips for
partners to share on their platforms directly.

Sponsorship elements

3X 450K

View from the top VIdeo views on Twitter
segment video clips

See an example

B
What is the most important
thing that gove nrinents can do
to help companie s make good
on climate change pledges?
/

Andrew Macdonald
Senior Vice President of Mobility & Business Operations, Uber - Toronto,

¥ Smart Brevity Studio 2/,


https://twitter.com/i/events/1420116604550062089

‘View from the top’ e e pre
QE}A StO rl eS AXIOS o Q = AXIOS o Q =

Why Uber is betti Ng on 3) Here’s how: If someone wants to
_ _ ele ctric ve h |C| es become a green driver, it's obviously
Long-form ‘Q&A Stories’ offer a written platform to more expensive. Is there anything Uber
: . . . , Amessage from Uber does for them to help offset costs?
continue the conversation and amplify an executive’s

. Andrew: We have a lot of options for
thought leadership.

drivers who want to convert to battery
electric vehicles.

How it works:

No single company or government is
going to drive this change to emission
free vehicles. We're building a network

e A dedicated landing page will house the ‘View from

the top’ segment and individual question highlights. S of partners to secure best-in-class deals
s Uber that we can pass along to drivers.
e Written and produced by Axios Studio in a Smart * Ifadriver wants to make the
: . , conversion, we'll give you a lead for
B reVIty QSA Styl e. After a turbulent 2020, Uber has made discounted vehicles.

sustainability a priority for 2021. In this
article, we have a conversation with

S hi | ¢ Andrew McDonald, S-VP of mobility you want to go all the way, we've got
poNsSorsnip eiements and business operations at Uber about partnerships with rental car companies,

the company’s progress and goals.

On the other hand: If you're not sure

so you can try it out and use that on the

LO (@) 750 K 1) First things first: What'’s the state of platform.
Placementgat the to 500 Promotional KUber? / KI‘he takeaway: In the U.S,, for every trip/
P Word branded story impressions on — S el
of the page :
AXI0S.com
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Vitals “Check-Up”

A look back at 2021

f 10:17 L
< Axios

AXIOS Q
Watch: A conversation
on the disparities in
maternal health care

! 9

A Axios Events

On Thursday, May 6, Axios executive
editor Sara Kehaulani Goo and health

care editor Tina Reed unpacked disparities
in maternal health and how policymakers
and practitioners are addressing these
challenges, featuring Rep. Lauren
Underwood (D-I11.) and March of Dimes
president & CEO Stacey D. Stewart.

k @ axios.com /

Watch here

[~ 1012 Wl T

NXIOS Q

1 @/

Watch: A conversation
on future access to care

A Axios Events

On Thursday, July 1, Axios senior editor
Sam Baker and health care editor Tina
Reed took a closer look at strengthening

care accessibility and the future of
providing care in our monthly Vitals
"Check-Up" series, featuring CMS
Administrator Chiquita Brooks-LaSure
and Rep. Ami Bera (D-Calif).

Chiquita Brooks-Lasure unpacked how

@ axios.com

f 10:11 P @\

< Axios

NXIOS Q =

Watch: A conversation
on social determinants
of health

A Axios Events

On Thursday, July 29 at 12:30pm ET, Axios
senior editor Sam Baker and health care

reporter Caitlin Owens hosted a virtual
conversation on the social determinants of
health, featuring Rep. Cheri Bustos (D-IlL)
and Mary T. Bassett, director of Harvard
University's FXB Center for Health and
Human Rights.

\_ /

Watch here

k @ axios.com j

Watch here

AXIOS a =
Watch: A conversation
on innovations in senior
health care

A Axios Events

On Friday, October 29th, Axios health care
reporter Tina Reed explored how
technological advancements are

transforming the way seniors access and
receive health care, featuring Sen. Jacky
Rosen (D-Nev.) and American
Telemedicine Association Board Chair Dr.
Joseph C. Kvedar.

K @ axios.com j

Watch here

/ 5:05 ol - N

NXIOS a =

Watch: A conversation
on health equity in 2022

A Axios Events

On Thursday, December 2nd, Axios health

care reporter Tina Reed and congressional
reporter Alayna Treene examined
persisting health equity issues and the
work underway to close gaps in access,
featuring Rep. Robin Kelly (D-I11.),
Baltimore City Health Department
Commissioner Letitia Dzirasa, and Brown
University dean of the School of Public

K @ axios.com /

Watch here
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https://www.axios.com/axios-event-maternal-health-underwood-stewart-85059d62-dafa-48a4-8701-8a6efd789785.html
https://www.axios.com/axios-event-vitals-checkup-access-to-care-bb7b11c2-6649-44b2-b36a-b5f7c1100bb5.html
https://www.axios.com/axios-event-vitals-checkup-social-determinants-health-de1f0a86-68fd-4b6e-aa2a-f2caecbcb6d2.html
https://www.axios.com/axios-event-senator-rosen-senior-health-care-8aaa2eec-494e-4b15-9553-5d381ea83a72.html
https://www.axios.com/axios-event-vitals-check-up-healthy-equity-60a587f8-1dd2-490d-8b6c-ea2ed549f034.html

What's Next Summit

The future of work, life, and mobility

In April 2022, Axios is hosting the first annual What’s Next
Summit highlighting breaking news from the nation’s
changemakers.

Programming will include:

e Main-stage and ‘Go deeper’ sessions
e |mmersive Interactions
e Live podcasttaping
e (Cocktall parties
The details
April 4-5 1.5-day
Timing Event
Washington, D.C. ~250
Event location Curated participants

See the venue here.



https://capitalturnaround.com/

What's Next Summit

Inaugural Sponsorship Details (Limited to 4 partners)

Mainstage &
roundtables

CEOQO VISIBILITY

“View from the Top”
CEO mainstage interview
opportunity

2-3 participants
Partner’s executive seats at the
“Go Deeper” breakout

Remarks
Partner offers opening remarks at
“Go Deeper” breakout

Receptions &
networking

UNPARALLELED ACCESS

10x
Tickets to What’s Next Summit session
including kick-off VIP Reception

10x
Tickets to afternoon session including
closing Cocktail Party

Content
amplification

EXTENDING REACH

Livestream promotion
Brand promotion within livestreamed
mainstage events

Content Extension

Custom-built packages for brand partners
to extend presence within What’s Next
Summit through long-form content

What’s Next Newsletter
Sponsor placements in dedicated
newsletter sends

Promotion &
branding

BRAND ALIGNMENT

Promotion

Logo & partner mention in event
invitations, social, Axios.com and Axios
app promotion

Summit Integration
Full built-in branding via mainstage, digital
experiences and Go Deeper roundtables

Digital Destination

Dedicated share-of-voice across What’s
Next Summit hub & content

NXIOS 28



AXIOS Latino AXIOS

Top 50 Changemakers Event

1 big thing: In January 2022, Axios Latino will partner with
Telemundo and the U.S. Hispanic Chamber of Commerce to
launch the first annual Top 50 Changemakers.

e Thisin-person event will spotlight leaders, visionaries, and
advocates across the Latino community.

Why it matters: We believe in the power of convening leaders to
Ignite change.

The details:

e Honorees will be announced across five categories:
Policymaker, Community leaders, Innovators and
entrepreneurs, Cultural influencers, and Educators and
advocates.

e Washington, D.C.’s La Cosecha, a contemporary market
celebrating Latin American culture and conversation in the
heart of NOMA, will bring this celebration to life.
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Smart Brevity Studio

Smarter, faster about your brand

Closures of SMBs in
the U.S. rose from 16%
in October 2020* to
24% in February 2021-
this brings levels just
under May 2020’s
29%* rate, at the start
of the pandemic.

The challenge:

e According to data on 2020 branded content, the average
time spent per story was :49.

e An “engaged read” was measured at only :10 and a
‘guality read” was measured at only :03.

Smart Brevity Studio does for brands what the Axios
newsroom does for journalism - gets influencers’ attention
to make them smarter, faster with information worthy of their
time and trust.

Our team of expert story writers, illustrators and
producers craft compelling brand narratives that cut
through the noise and are proven to increase engagement
by up to 5x.

N 4
HAVISH KOORAPATY .

10



Visual Posts

Effectively represent data and trends

The big picture:

Smart Brevity Studio will create custom illustrations or data
visualizations to communicate brand messages with clarity
and efficiency.

Go deeper:

e Includes 5x custom visuals

e Headlines and body copy for each visual produced by
the Axios brand journalism team

e Distribution across axios.com

Sponsorship elements

1.8MM 2X 2X

Impressions Smart Posts per Visual Avg. CTR

[ 825 al T )

<« Camera

NXIOS Q =

PBMA - A message from PhRMA

Vulnerable patients aren’t
always seeing the benefits of
340B

LOW-INCOME
UNINSURED

=
=
i}
=
=3
=]
=1
1=
J=
i=n

The 340B program is now the second-
largest federal prescription drug program,
behind Medicare Part D.

Why it’s important: The safety-net
program has grown five times faster than
the growth rate of the overall drug market
but there hasn’t been commensurate

growth in help for vulnerable patients.

@ axios.com

\_ —_— )

[~ 828 all B @D»\

<« Camera

NXIOS Q =
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PEMA - A message from PhRMA

How 340B generates billions
in profits for large hospitals

63°¢k f / |

f 340B hospitals
d I ssch rity

f IIh ptI

Many 340B hospitals are providing a
level of charity care that is far below the
2.7% national average for all hospitals.

What this means: Some covered entities
are siphoning resources away from
patients with little to no transparency into
where the money is going. Get more
details.

k @ axios.com /
. ]
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AXI0S Insights

Proprietary insights to power proposals, products, and
partnerships

The big picture: Smart Brevity Studio partnered with The
Harris Poll to conduct original research to better
understand the Axios audience — particularly business &
policy leaders.

What we found:

1. Depth matters: Information gives business and policy
Influencers an edge in their day-to-day work — but the
depth information they prefer varies tremendously by
Industry.

o Where Tech leaders value a breadth of data from a
variety of sources, Policy leaders look for deeper
dives from fewer sources.

2. Business leaders keep a pulse on policy: Regulatory
shifts and policy issues are top-of-mind for business
leaders.

o 34% of business leaders were focused on
healthcare regulation to help them keep a pulse on
their jobs.

Breadth

FINANCIAL SERVICES

v

Depth

¥ Smart Brevity Studio 33



See an example

Collections s A

House creative assets in one location

Inclusive recovery:
Advancing racial equity

The Collections page provides a designated landing page to
house all creative assets produced throughout a brand
partner’s campaign flight. The page can house video, visual
and written content. Unlocking opportunity

JPMorgan Chase is advancing opportunity by developing
and promoting policy solutions, expanding access to capital
and hiring and mentoring Black stu dents.

This format is ideal for consolidating campaign messaging on

N
NG

AXios.com.

Policy change can help address
Go deeper: barriers to employment
e Contentis housed on it's own dedicated landing page Lin 3 adults in our country
e The page is promoted through Smart Post placements has a criminal record

across Axios.com. Option to include social promotion.

The details: L4

JPMorgan Chase’s PolicyCenter focuses on helping to eliminate barriers to employment for
people with criminal backgrounds by advancing policies to:

» Restore Pell Grants to provide access to education for people in jail.

» Reform clean slate laws to clear eligible records automatically.

/50K-2.25M \ B J

Impressions

¥ Smart Brevity Studio 3/


https://www.axios.com/sponsored/jpmc-advancing-racial-equity
https://www.axios.com/sponsored/wework/the-future-of-office-work

Collections

House creative assets in one location

The Collections page provides a designated landing page to
house all creative assets produced throughout a brand
partner’s campaign flight. The page can house video, visual
and written content.

This format is ideal for consolidating campaign messaging on
AXxios.com.

The page has three formats:

e On-site
e On-site with custom visuals

The detalils:

750K-2.25M

Impressions

See an example

Presented by

Inclusive recovery:
Advancing racial equity

COVID-19 has exacerbated already unacceptably pronounced
levels of economic inequality and systemic racism in America.

Unlocking opportunity

JPMorgan Chase is advancing opportunity by developing
and promoting policy solutions, expanding access to capital
and hiring and mentoring Black stu dents.

N O

Policy change can help address
barriers to employment

1in 3 adults in our country
has a criminal record

.
.
.
=5
JPMorgan Chase’s PolicyCenter focuses on helping to eliminate barriers to employment for
people with criminal backgrounds by advancing policies to:

» Restore Pell Grants to provide access to education for people in jail.
» Reform clean slate laws to clear eligible records automatically.

Learn more —

NG

J
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Custom Web Experience

Unpack stories that matter

Unpack stories that matter on a dedicated landing page
using the same tactics as the Axios Editorial team. This
format is ideal for building an engaged audience around a
topic or trend.

How it works: 1x Custom landing page, featuring
studio-produced visuals and copy:

~750 word narrative

2X Custom promotional images

4x Promotional Posts

2X Promotional Apex

2x Side rail promotional unit (Headline)
A/B message testing

Social distribution (Twitter + Facebook)

Sponsorship elements

Custom
1.5MM Production and

Impressions . . . .
P interactive units available

See an example

For some Americans, affording prescription
medicines is challengj
which were initially m
and uninsured patie
Instead, many cove
pharmacies have co-o

turned it into one tha

BEHIND THE

340B DRUG
PRICING
PROGRAM

Why vulnerable patients need a safety-net program that

¥ Smart Brevity Studio 30


https://www.axios.com/sponsored/phrma/behind-the-340b-drug-pricing-program

AXI0S Insights

Go deeper

Breadth

Focus on 2
quick bite-sized nuggets

(i.e. tweets, toplines) FINANCIAL SERVICES

* Focuson
general trends & shifts
(i.e. medium-term insights)

Rec for UHG: «
Policy & precedent with
some Smart Brevity

(i.e. case studies and policy
details summarized into Depth
smaller pieces)

« Focuson
detailed policy & precedent
(i.e. case studies, policy detalls)

¥ Smart Brevity Studio 3/



Thank you

Christen Dammer Adrianna Glover Travis Kim
Client Partnerships Client Success Strategist, Studio
christen.dammer@axios.com adrianna.glover@axios.com travis.kim@axios.com



